
Twins 2012



• 960,000 rides

•15% market share

•10% increase from 2011

Ridership Objective
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Service Overview

•13 bus routes serving Target Field

•Light Rail – Target Field operations

•Northstar –serves all home games

•Family Pass – downloadable
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Marketing Campaign

•Twins marketing trade

•Metro Transit inventory

•NEW! Billboards, Facebook & Google search ads

•NEW! ‘Food From Fans’ promotion, April 15th
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•Wrapped Bus
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•IPTV In-Arena ad
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